
 

* The target boundary includes biogenic land-related emissions and removals from bioenergy feedstocks. 

 

  
Sigma receives Science Based Targets initiative (SBTi) approval 

 
San Pedro Garza Garcia, N.L. Mexico, June 8, 2023 – Sigma Alimentos, S.A. de C.V.  
("Sigma"), a company dedicated to the production, marketing, and distribution of quality 
branded foods, announced today that the Science Based Targets initiative (SBTi) approved 
Sigma’s near-term company-wide greenhouse gas (GHG) emissions reduction goals. The 
company underwent a rigorous validation process and has committed to achieving an 
absolute GHG emissions reduction of 20% in scope 1 and 2 by 2027, from a 2019 base year*. 
Sigma is also committed to reducing absolute scope 3 GHG emissions by 9.8% within the 
same timeframe*. These targets are in accordance with the SBTi criteria and 
recommendations. 
 
The SBTi is a collaboration between CDP, the United Nations Global Compact, World 
Resources Institute (WRI) and the World Wide Fund for Nature (WWF). In addition, it is one 
of the We Mean Business Coalition commitments. The SBTi considers the most up-to-date 
climate science as well as the guidelines of the Paris Agreement. The initiative defines and 
promotes best practices in target setting, offers resources and guidance to reduce barriers 
for adoption, and independently assesses and approves company targets.  
 
“We recognize the importance of addressing environmental challenges and are pleased to 
have received this approval. Our sustainability journey began over 10 years ago. We 
currently have an ambitious plan to evolve our direct sources and consumption of energy 
towards decarbonization and to engage with the value chain. The SBTi approval will support 
in aligning our actions with global priorities in ESG,” stated Rodrigo Fernández, Sigma’s Chief 
Executive Officer. 
 
 

 
About Sigma 
Sigma is a leading multinational food company operating in 18 countries throughout North and South America 

and Europe. The company produces, commercializes, and distributes quality branded foods, including packaged 

meats, cheese, yogurts, plant-based and other refrigerated and frozen foods. Sigma’s diversified portfolio 

includes over 100 brands spanning across different categories and market segment, such as FUD, Campofrío, 

Bar-S, San Rafael, La Villita, Fiorucci, Tangamanga, Chimex, Navidul, Sosua, and Breaedt, to name a few. 


